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Kern County Employment Market
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Percent Change in Real GDP by Metropolitan Area, 2014

U.S. metropolitan areas = 2.3

Hl2ot241
B17129
(107017

[ ]-06t007

7510-06

[:] Nonmetropolitan areas

o -

U.S. Bureau of Economic Analysis




Top Metros-GDP Growth
(2001-2014)
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2014 Metro GDP Growth
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Kern County’s Oil Employment
vs. Oil Prices (2000-2015)
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MIDDLE-SKILL JOBS STATE BY STATE | CALIFORNIA

California’s Forgotten Middle

Middle-skill jobs, which require education beyond high school but not a four-year degree, make up the
largest part of America’s and California’s labor market. Key industries in Califormia are unable to fimd

enough sufficienthy trained workers to fill these jobs.

Jabs by Skill Level, California, 2012
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Demand for Middle-Skill Jobs is Strong

Fifty parcaent of all jobs in 2012 vweara middle-skill. LerweSki
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Jab Openimgs by Skill Lewel, Califormia, Z010-20

I Eigh-Sk

M riddie-Skill

Demand for Middle-Skill Jobs
Will Remain Strong

Beotweaen 201 0-2020, 47 parcant of job
openings will ba middle-skill.
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Jabs and Workers by Skill Level, Califomia, 2012
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The Future is Now

Population of the U.S. by generation
(in millions of residents)
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Most Important Product
Characteristics for Millennials

UNIQUENESS ' MEANINGFULNESS ' yNNOVATION AUTHENTICITY
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Differences between Millennials and
Other Generations

(% agree) -------

When nothing is occupying my

attention, the first thing | do is reach 7 7 % 1 ooo

for my phone

doimirty Aot 52% 6%

The last thing | do before | go to 7 O O,
bed is check my phone 3 (o 1 8 (]

I often use other devices while 7 O
watching TV 9 42

1980

books television video games email web 2.0
plays radio computers texting social media
journals movies walkmans Internet smart phones




Maslow’s “New” Hierarchy of N_es

SELF-
ACTUAUZATION
Pursve Inner Talent
Creativity Fulfiliment

SELF-ESTEEM
Achievement Mastery
Recognition Respect

BELONGING - LOVE
Friends Family Spouse
SAFETY
Security Stability Freedom from Fear
PHYSIOLOGICAL
Food Water Shelter Warmth
]




Some preferences
Vary by ge neration B Millennial (Born 1981 or later)

W Gen X (Born 1965 to 1980)
Millennials are more interested in being B Baby Boomers (Bor 195 to 1964)

within gasy walkmg distance of p|EICES 7% B Silent/ Greatest Generation (Born 1944 or before)

and having public transit nearby. s
50% 50%51% 5o%
Both Millennials and Gen Xers are more o .
interested in sidewalks and bike lanes Y F e
and paths |
3%, 04
aot 8%
2%
22%
21%
T 15%
% indicating
“UEW
impaortant” in
deciding
where to live

Sidewalks and Being within a Easy accessto Being within Having public Bike lanes and

Q10-16. If you were deciding today where tolive, please

indicate how important having each of the following is to places to take short the highway an easy walk of transit nearby - paths nearby
you - is it very important, somewhat important, not very walks commute to other D|ECES
important, or not at all important. work and ‘thmgs in
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Kern County #2 for Millennial
Job Creation

Youth Movement
The U.S. cities with the greatest increase in millennial population from 2010 to 2013

Riverside, Galif.
Bakersfield, Calif.
Las Vegas
orando [ NG
meAllen, Texas [ E RGN
san Antonio [ NG
austin [
Houstor |
Raleigh, N.C. NG
sacramento [

0 10 20 30 40%

source: Bloomberg LP, 11,5, Census Eln-nmbﬂrg m

R



County Migration Data Shows

Influx from LA to Ker \

Total net migration flows for
Kern County, California
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What $350,000 will buy you in San Francisco

eight years. But be warned: “The home is barely sta
according to real estate agent Brian Tran.

According to the California Association of Realtm
one in five households can afford the cost of th
home in the Bay Area (roughly $804,000).


http://vanguardproperties.com/RESI-437555.php
http://www.car.org/marketdata/data/haitraditional/

Here's Where Millennials Are
Priced Out of the Housing Market

The typical millennial in 13 U.S. metropolitan areas
doesn't earn enough to buy a home.

Thirteen metropolitan areas
with home affordability gaps
2. San Francisco

-$60,975

11. Miami-Fort
Lauderdale

-$4,033

A typical San Diego millennial needs to earn
an additional $36k per year to afford an




Do | Still Have Your Attentlon‘?

Average Attention Span: Humans vs Goldfish, year 2000 to 201 2




Now: Most Effective Marketing

Most Effective Economic Development Marketing

Website

Out-of-Town Meetings with Businesses

Site Selection Consultants and Familiarization Tours

Public Relations
Spedial Events
E-Mai

Social Media

Targeted Lead Development Databases
Trade Shows and Conferences

Slogans, Logo and Graphicldentity
Online Videos (YouTube, etc.)

Online Advertising

HIH””HI

Company Blog
Brochures

Dir ect Mail

Print Advertising

TV Radio Advertising
Videos (VHS, DVD, etd
Telemarketing

N 80% 0%

A\ \

AR 0% 10% 20%
Source: Natonal Surve of Economic Developers, GIS Planning Inc. 2012
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West
Coast

Take a
Closer Look
at Kern County!

Put your business within a 4-hour drive of 38 million consumers!

Fastest-growing economy in the U.S. since 2001
Short permit process, measured in days or weeks rather than months or years
Strategic location on three major routes, |-5 and State Hwy 99 & Hwy 58
Cost of doing business is 94% of the U.S. average

Affordable & productive workforce ready to help your business

KERN ECONOMIC DEVELOPMENT CORPORATION
To learn more, visit KEDC.com or call (661) 862-5150

LEAN TCONDMIC DEVELOPMENT CORPORANDN




Audience Overview

’ Google
Mar 21, 2015 - Sep 21, 2015: @® Sessions d Analytics
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Sessions

Period time a user is actively

B New Visitor M Returning Visitor 3 8 9 34 % engaged with website, i.e. Visitors.

Jan 1, 2014 - Sep 15, 2015 Apr 18, 2012 - Dec 31, 2013
34,342 vs 7,018

Total number of pages viewed.
963.69%

86,100 vs 12,973

% New Sessions

Estimate of the percentage of first

36 200, tmevss

78.03% vs 57.28%

Pageviews
78.1%
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